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Empowering Foster Caregivers

to Help Market Pets from Foster Care

Rachel Jones, Adult Dog Foster Coordinator, Pima Animal Care Center
Kelly Duer, Foster Care Specialist, Maddie’s Fund
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Louie’s Story (AKA King Louie. Long may he reign)

@ e o
Sant Pk, Cafornia

@ 6047chevy Guess whose been with is.
3 years today HAPPY BIRTHDAY KING
LOUIE rescue an animal when possible
this guy has been an amazing addition
to our family after losing are beloved
11T AKA BEST DOG EVER. KING
LOUIE has filled the void and lucky to
have crossed paths with him thanks to
@razenell1990 and GrachyB8 for this
gentle giant the king lives on ol

‘ razehell1990 HAPPY BIRFDAY
PATOOTIENIQ

w Reply

@ vocsens @@Q

Qv N

@ Liked by razehell1990 3nd 25 others
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Marketing from Inside the Shelter




Marketing From Foster Care
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Lessons from the Fairfax Behavioral Foster Study

A B @ D E
Dog Name D# imary ived Breed imary
Oku A23238803 DenaC.
Cheeto | A23183183 DenaC. mastiff/great dane KS: kennel stress
Mogi A23788568 DenaC. chow chow RG: barrier reactive
Clyde A23212056 DenaC. pit bull RG: toy possessive
Rayne A23196502 Hillary V. terri i ix | A

Marketing Strategy

1. Fosters provide marketing e
material every 7-10 days
2. Slight focus:
o Successful adoptions
o Revolving door
o “Low-hanging fruit”
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Setting Expectations

Adult Dog Foster Orientation

Flood Your Foster
with Adoption
Inquiries

Do; ster
Ori lion

www_tinyurl.com/dogfosterorientation
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Setting Expectations
Foster Resource Page

FOSTER MARKETING

Access the Maddie's Fund Marketing Manual (3

ck 'n dirty foster marketing manual @

tos to Pet Harbor @
View Heartspeak's am:

Zing marketing to
Take the free online Foster Marketin

o
ADOPTION

library @

from Maddie's Fund &

Adoption Packet (for Adopter) @

n away from the sheiter @

contract and agreement &

www.pima.gov/petfoster

Maddie’s
Fi
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Setting Expectations

Foster Facebook Group

e Claudia Arrole is with Carla Fontes

@ Visual Storyteller - May 11 at 4:02 PM

He loves the puppies SO. SO. MUCH

1 used to think he might do well as the only dog in a home. | was SO wrong

Maddie’s
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P e
My Fund

19

20

Automating the Feedback Process

Eor Chameleon an | R IT ions:

Sarah.Aguilar@pima.gov

Joshua.Frits@pima.gov
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Automating the Feedback Process

PetPint

SHELTER

“ .\ 1 week: Automated email - foster

Boomerang q
for Gmail

Tell Me About ‘

i'/ Youm:f*é ,\ ,

P

Boomerang
for Outlook
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Automating the Feedback Process

WAZEL" - 1D7AGE2363

2 T

Ster St e the oot comments s s sl
oG

o I e L Pt i gt

www.pima.gov/adopt

Maddie’s
Fund

Automating the Feedback Process

Pima Animal Care Center e loves playtime. & vl bing me his ball of (0pe when I's time. He i very
curious about althe Sigts, SMels, & noiSes on Nis walks but 1 St learming

Canelo s a big sweet boy who loves people. He's young and piayful and pvi .
Would 00 great in a home with lofs of fun things 10 Go. Canelo s a bubbiy, reassurance He has eamed 3ot of commanc, & s pretty motvaled by
sweet boy and cefintely a PACC volunteer favoritel treats. Within 24 hours, he was accustomed o my house and how o
FOSTERQEA behave.
Housetrainea? What ae your favorte tings about s Gog? Cute benaviors?
Yes & has no problems chewing on anyhing. He LOVES running and roling around n green grass.
Detaits on training: Anyhing eise that would make tis dog S1and out 10 an adopter?
He wak pretty wellon leash & slops puling fyou say Took at me. He He s a big swee boy with a reall big heart & is ooking for 2 walkingiking
Knows "SI, “paw’, “oiher paw, and lay Gown",sit & stay 10r 1000, & Goesnt puoay.
seem to food quard. He also sits and waits o me o open the oor 1o go Leam more about Canelo at hips /jnpete wixsie.comicanclol
outsice. ‘Complete a 0og adoprer Survey 1o be Contacted about Canelo (A6S4936)!
Descrive cudding behavioriafiecton level: WY COM/paCCa0gSUYe

He is cudaly, affectionate & alway's wants o be with you, wanting nothing
more than 1o sleep on the couch Next 10 you (or with his head on your fap)
for the whole evening.

Descibe play behavior and favorite toys:

He Is 2 playtul guy & loves chewing on his toys, chasing his ball, playing tug
o' war & s also a big fan of a kong with reats & peanut butter

Descrbe activy level.

He is active & likes 10 00 on at least 2 long waks/runs with some earty
evening playtime & zoomies. In between, he ikes to chill out & nap.

Look into the dog's eyes. What s nefsne teling you?

He is happy {0 be spending some ime out of the shelier & thriving in 2 home
environment. He just wants 1o ind his forever home So he can give them all
nis lovin'

What are the best adjectives to describe this dog?

Playtul, loving, aflectionate, curlous, fast leamer

Maddie's
Fund
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Automating the Feedback Process

Adopta Pet

Pets Available for Adoption

xperience &
perience &

information on pets avallable for adoption is updated every 15 minut

andis no guarantee that a pet wil st be avallable when you ariv.

70 BE CONTACT:

1. Filoutthe
AT SURV
DOG SURVEY

2. Watch for a phone call from Pima Animal Care Center. Staff will contactyou i the animal youre interested n s
 good mateh, or when an ani

www.pima.gov/adopt
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Automating the Feedback Process

www.pima.gov-/adaﬁ

Automating the Feedback Process

Adult Dog Foster Caregivers %
Flle Eit View insert Format Data Tools Addons Help

N B P W s v o g mm - W - BZSA NE -t
Animal D Namo Ao Sox DowPlaced DorColor  SNA?  Bio?  Pic? FBPost  IGPost
AT SAMANTHA v S s GREEN  SWAs 3T x x x

o ABBIST  COOPER WM N 3320 PURPLE  DECOMP 3T x

“ AsssE  EDITH g S a2 GREEN  SNAMe 3T x  x x

o AssTess  DOZER B N o BWE A w2 x x x

o AGSHIG  NATALE o S W oRaNGE  SNAB 2 x

o AGroEss  FREUD 2 N Ym0 BWE  SNar 32 x x x
AG99T57 GEORGIA o S ¥ GREEN  SNAM 32 x  x x

S A2 KNG WEM N VR0 GREEN  SwaM 324 x x x
G055 BLUESAPPHRE 3V S ve  BWE S8 3 x x x
AT ROCKO & N v BWE  SNar 3 x

o ATONS  NADI o s ma Bwe  swas s x

s ATO0I0  BaNDIT e W 32 ReD  EcoWP W x  x x
Ageeszn o S vu  ORAMGE x
A6 SAMISCHMTT 7M. S 3u0  BWE  SNAr 30 x  x x
Ag001 EY N 3u0  ORANGE  SNAB 42 x

> AGSEST  LADY s s vu  BWE  saM 4 X x x

o MBS ABNER ks N vu  BWE  SNAB 42 X x x

o A5 NNEA & S 4 ORANGE  SNAB 42 x

1o coRtez WeM N IM20  ORANGE  SNA+ 42 x

s AGssEE)  DAHUA w s wsa BWE A 2 x

s Agsis ZEUS WM N 3ue)  BUE  swas 4 x

LR

SupplicsFostor PID

CRATE

Ps0se21




0 March 18

Hell
Zaoys the three legged wonder. | 100k her o @ meet and gree

50 she could get to know her without
v
it over to my car where | was sitting. | think the intro would go so much
better if a stranger introduced her s opposed to me or my husband

wonderul fosters, | have a big favor to ask. | am currently fostering
h potential
adopters and their dogs this morning and while it didn't go terribly, it didn't
exactly go great. Zaydie was somewhat protective over me and growled and
snapped at their dogs. We tried some side by side walking and spent about
half an hour trying to acclimate them. Zaydie was mostly fine with the other
dogs unless they got too close to me or her. We tried having the husband
walk their dogs out of site and the wife take Zaydie on a litle walk by herself
he distraction of the other dogs which
nt much better, but Zaydie was still very worried and kept trying to make

Automating the Feedback Process
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SECTION 3: FOSTER 2 FOSTER SUPPORT

FACEBOOK GROUPS
PACC Foster @
PACC Dog Fosters and Volunteers &
PACC Decompression prosram &

GROUPME CHATS
General PACC Foster Chat &
Dog Foster Chat &
Kitten/Cat Foster Chat @

*These are mostly dead but who knows, anything can happen

DOG FOSTER TRAINING SUPPORT
PACC Top Dogs Volunteers

SHY OR FEARFUL DOG SUPPORT
Decompression Volunteers

Robin Daniels: QU

www.pima.gov/petfoster

Automating the Feedback Process

STER 2 FOSTER TRANSFERS
Eoster Transfer Board @

OFFSITE DOG TO DOG INTROS/ADOPTION ASSISTANCE
Kerry Murray; TEXT ONLY)

DOG FOSTER GROOMING
Amy Ganos: SRRt okay)

FOSTER PHOTOGRAPHY

antha Baughman: s ——
Cynthia Smith: SRS

Robin Daniels: (NN

FOSTER HOME CLEANING/DISINFECTION ADVICE
Fitzgerald (Ringworm Veteran): SRS (text is best)

Joe

LOST FOSTER SEARCH AND RESCUE SUPPORT
Samantha Baughman (Rita Ranch/Vail)

n Maddie's
P Fund
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the Maddie's Fund Marketing Manual (5
marketing manusl &

Automating the Feedback Process

Adopting out from home is easy!

(Updated 4320 - Pandemic Response)

ifyour fostor

Allhe adopter needs 10 do's
1. il out he dog or cal adopter survey
Tound on foster esource page

2 Fillout ho adoption agreement

a found.
3. Pay the adoption fee online - www linyurl conVpaccfees (aived over 4 mos)
4. Pay the $20 icensing fee online (dogs ony) - yaw inyurl comipacciees

Allyou need o dos
Give them the animal's medical and behavior history.
2. Sign and aive them the Adopton Pecket (includes free vel checkup)
Puntatie version can be found on losler resource page
ey and

ORmal hemto s st Pima Animal Care Center
4000 N Siverbell R
Tucson, AZ 85745

*If yourfoster has special medicel o benavioral needs, email pac. foster @ima qov for
the extra counseling form the adopter wil need to complete.

resource page for voluntoers available 0 elp.
Just make sure we et the paperviork and fees within 24 hous o the adopton!

‘Thank you for being a lfe-saving foster parent with Pima Animal Care Canterd

10
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Automating the Feedback Process

www.tinyurl.com/paccfostertransfers
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Interactive Online Training

Instagram Stories vs. Posts

Stories:

- Disappear after 24
hours

- A place to casually
check in with your
followers & show off
your everyday life.
Ideal for engagement
with your existing
audience

- Sound on (most users

11



Training Series in Foster/Volunteer Group

5 TRAINING TUESDAY @

We're starting a short series of weeKly informational posts on ideas for
\gaging with the posts on our There's pretty

much always room for us to improve engagement on social media, and

theoretically, more adoptions.
You guys probably know that the more people interact with a post by
liking, commenting on and sharing it, the more people the platform will
show it to. For example, our post on Gabby's puppies was shared and
interacted with quite a bit, and you can see that it reached over 15,000
peoplel! This weeks post on Shamrock was commented on once but
shared 16 times, resulting in  reach of over 4,000 people (and most
importantly, P 1f we work tog

we can get our pets seen by WAY more people, leading to more pets.
going home, faster!

Gheck here on Tuesdays for tips on easy ways to engage with our main
page posts (since these are the pages we have the most following on,
they'e the ones we can leverage the most to get pets seen). We hope
You'l test them out on posts about your favorite LOCRF adoptables!

23 Comments 2 Shares
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Free, Online Classes

Marketing Your Foster Pet

Overiew

= oo

Make it Fun!
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Empowering Foster Caregivers at KC Pet Project
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Thank You!

Rachel Jones Kelly Duer
Rachel.Jones@pima.gov duer@maddiesfund.org

i » i Maddie's
ey Fund
SN

39

13



